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The aim of the authors is to present the benefit®oducting marketing research in non-
profit organisations based on the authors' studyzgfszow Animal Welfare Trust (Poland)
that deals with animal welfare and care for honsekasmals. The research was conducted
among the residents of the south-eastern part lahBdPodkarpacie region where the trust
is based) between 2007 and 2008. The benefithémanagement of organisation, which
the research highlighted, were based on the imerwvith its chairperson conducted in
December 2008. Part 2 of the article presentsebearch methods, findings and conclusions
of the study.

1. RESEARCH METHODS

The research for Rzeszow Animal Welfare Trust weiadpconducted from November
2007 until January 2008. The respondents includsaple (the same proportions) from
different age groups living in the chosen citiesl anllages of different size in the
Podkarpacie region; including among others (forcational purposes of the Trust) —
children (11-15 years old), adolescents (16-24s/etd) as well as adults and the elderly
(25 or more years old). Every age group includddgo(¢he same proportions) Rzeszow
(the capital of Podkarpacie region) and small sitishabitants, as well as country
dwellers.

The research sample was selected purposeful becdukmver time- and work-
consumption of this method in compare with randatecion (especially taking into
account such extensive region as Podkarpacie).rébearchers were force to use this
method cause the decision about the research whdtoRzeszow Animal Welfare Trust
quite late. The problem was that the researchriggliwould turn out useless in helping
the Trust to carry out campaign promoting 1% obime tax donation.

After the amount of data had been reduced, 412tmqumaires were analysed (out of
the original 450 ones).
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The data was gathered by means of a highly staisgaidindividual in-depth
interview. This particular method was chosen ineortb receive casual and unbiased
answers to the specific aspects of a given sulfjeetas taken into consideration that
when a questionnaire is used, open questions agy rand reluctantly answered) and
because it is easier (than in a case of a questi@)nto adjust the set of questions to
a given age group. It also allows formulating gisest in a more casual manner (which
requires, in particular, the proper selection ofrdgoas in the case of the youngest
respondents). The highly standardised interviewbksa on the other hand, to do the
research faster, both at the stage of gatheringaaatysing data, to compare answers to
closed questions within the chosen study subgroupta analyse them quantitatively,
which includes presenting the answers in a stradtuwvay and by means of central
tendency.

The assessment of how useful the conducted resezagtbe and the information on
how the results will be used is given in the indual in-depth, semi-structured interview
with the Trust chairwoman, which was conducted hie trganisation headquarters in
December 2008.

The script of the interview, in which the subjeatsre structured in a particular way,
was standardised itself, however, the questionsngbé/es were not (it was the
interviewer - the author of the article - who dexldabout the way and the order of the
questions).

2. FINDINGS

In this part of the article the results of reseacalried out amongst inhabitants of
Podkarpacie region will be presented. The resefisr ito the issue of homeless animals’
welfare and protection. On their base benefits fitbm research in managing the Trust
will be introduced - in the assessment of the Tchstirwoman.

Amongst all 412 respondents 72% has a pet (do@®r ln their households, in the
cities, definitely prevail dogs. They can be found’8% of city households. On villages
only 9% of households do not have animals. In &iditin almost half of households
having animals (dogs or cats) there is more tham ammal (very often both dogs and
cats).

As the research shows, having animals influenceattiide towards them and it will
be discuss in the more distant part of the article.

The analysis of data demonstrates that the exanmmadbitants of Podkarpacie region
have the positive attitude towards animals. Itigpldyed in opinions about the purposes
of pets owning and roles that animals plays inrtheés. Respondents gave their opinion
about this issue answering half open question,hithvit was possible to put any number
of answers. For the largest group of investigatedppe animals arecbmpanion”,
“friend”, “cuddly” (48% answers). As the main purpose of the petgssgsn respon-
dents answerbecause | love animals (dogs or cats)”, “becausadbre animals”etc.
(16%0).

The owners of the dogs have them also to defenqsiveoses (16 % of all answers.).
This answer appeared mainly in the case of couhtrgllers. The owners of the cats as
a reason mentionedights against pests{this answer was selected by more than half of
cats’ owners that live in the countryside).
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The attitude of investigated inhabitants of Podkaip region towards animals was
possible to identify on the basis of questions eomiang homeless, aggressive animals and
people who mistreat animals.

The majority of respondents (65%) think that stesymals should be placed in the
shelters when 14% of respondents claim that homedegnals should be put to sleep.
This opinion was introduced by older people, novitg animals. The majority of
respondents declare that aggressive animals shmeilgut to sleep (51%). The rest
proposed curing (22%) and putting them into thdtere (21%). In frames of possibility
of the free reply to this question 2% of respondgariaimed that they should be ‘killed’
(e.g."it is necessary to kill them immediately”, |1 wouldll it if | met it”) in spite of
answer‘put to sleep "that was possible to choose. It suggested thattheople prefer
‘less humanitarian’ ways of elimination aggressawemals. Latest mentioned answer was
indicated only by country dwellers.

The respondents have definitely negative attitosatds people who mistreat animals
- 81% extremely negative judged such people, 7%resged the negative attitude.
However, amongst examined, there were also people expressed the indifferent
attitude (thinking that in some cases such behasigustified) (6%) and positive (3%).
Amongst the last mentioned group there were bdihbhitants of cities and villages. The
majority of people expressed negative attitude tdwgpeople harassing animals declare
that they should be punished (96%). For 65% of ardpnts censored people who
mistreat animals the most appropriate punishmefihés 21% of respondents think that
they should be condemned to the prison. In opinioh2% they should do social work, in
addition they claim that people who mistreat angretiould work in animal shelters. In
the issue of punishments for these people resptmabfier depending on a place of
living. Definitely in these issues country dwellen® less radical (thinking in the straight
majority that a fine will be an appropriate punigmt) and people who do not own
animals.

In the issue of the attitude of respondents towgrelsple mistreating animals, the
question about current experience of respondentshi;m scope was set. Majority
respondents did not meet such situation persobalyonly hear from different people or
from media. However, children face this kind ofuaiion the most often and they talk
about it during interviews. They describe situasioand most personal reactions
(conversation with the class tutor, parents).

When it comes to supporting animal welfare orgdiusa, 20% of respondents stated
that they support them in the various ways. In 488ses it was financial support,
including 4 people (Value Added Tax payers) sumzbithese organisations by 1% of
income tax donation. Different forms of the finaadcsupport had the form of donations,
for example: school meetings (almost a half of drach children chose this form), during
the zoological fair, payments to the account of dhganisation. The rest of respondents
(who declared that they support analysed organissitias well as part of people who
supported financially analysed organisations (198@lped by giving food, blankets,
bowls etc. or in the form of voluntary (only chiédr used this form). Regarding future
intentions in the issue of allocating the 1% taxtle future on the animal welfare
organizations - 47% of all respondents declaredi suitingness.

In the scope of the acquaintance of the organissitihat take care of animals, 42%
claims that they heard about this kind of orgamirest or they know them but they are not
able to name them. The largest group that contaspondents who are able to name any
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organisation of this type, mentiokundelek (62% knowing organisations mentioned
above - mainly inhabitants of Rzeszow where thdteshes localised, and neighborhood
villages). A few percent of investigated populatadgso pointed out different organisations
— The Animal Welfare Organisation, the Animals Qvigaation.

Respondents who visiteundelek shelter at any time or know it ‘from hearing’
judged it well or very well (77%), and only smalumber of respondents (7%) had
reservations for conditions in the shelter (howabheir assessment was not negative but
average).

The concept of animal cemetery in the Podkarpamigon was accepted very well -
42% of respondents stated that this kind of neest émostly city inhabitants). 71% of
them would use it depending on the price of suckic® For majority the price should
not exceed 100 PLN (the youngest group of respdadeould not pay attention about the
price). It is worth adding that for 85% of peopleee had to bury their animal, they
burying them on the own parcel or in the forest.

The results of the research carried out to the mundf conclusions, entailing
guidelines for managing of the Trust and generatiregbenefits in this scope. They will
be presented in the next part of the article.

3. CONCLUSIONS

Generally, recognising the attitude of Podkarpageggon respondents towards animals
it can be adjudicate as positive. It is favorablifedent than the average Pole attitude (it
results from comparing research of authors andeguog¢search of CBOS). Analysing
collected data, considering the sex of respondentsined out that women have the
definitely more positive attitude towards animalt@rt men. The attitude depends on
a place of living in a very narrow range. It ighlily better in case of inhabitants of cities
than villages. In the opinion of chairwoman of theust the attitude of Podkarpacie
citizens towards animals is still insufficently fairhere are plenty cases of abuse the
animals and cruelty. The chairwoman conclude thspondents expressing understanding
to the need of protection the animals in some cearse different than the real attitude.
(it was stated also in the effect of CBOS reseé#inahwas presented ithe Contexbf the
article).

In the process of interviewing, discussing thetwdt of inhabitants of Podkarpacie
region towards animals (depending on a place ofdjy an interesting thread appeared. It
concerned the real and expected role of the chiarshaping attitudes of people towards
animals, peculiarly on villages. The chairwomanicest that the ‘help’ of the church
would be recommended in shaping positive attituafgseople towards animals, because
the church has significant influence on inhabitasft9?odkarpacie (regarded as rightist
region of Poland). At present it is unfortunatedt noticeable.

Negative attitudes of the majority of investigatetlabitants of Podkarpacie to people
who mistreat animals is similar to attitudes of @plexpressed in national research. As
a positive sign of engage Podkarpacie region spéigd the problem are proposals of
respondents to punish people who mistreat animadse radical than it occurs in reality.
It is the evidence of disapproval of the societydads sadists and the chance of the social
pressure on carrying punishments out. However,idea of a social work of people
mistreating animals in the animal shelters seemsbdounreasonable (taking into
consideration the attitude of these people towariisals).
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In the opinion of the chairwoman the factors th@ipping torturers from abuse of
animal are heavy sentences and carrying the pueistsmout. She is fighting with
successes over it for many yediSortunately there are more and more sentencess |
also positive thing that media are publicising casd the abuse of animals’says the
chairwoman. In the chairwoman point of view vergraling are cases of the abuse of
animals by responsible people working in animaltene There are also plenty of cases
of not identifying people who throwing the dogsrrocars, tying them to trees by
motorways or in the forests. It is impossible tmigh these people.

The results from analysis of the data connectetl alibcating the 1% of income tax
for public benefit organisations, particularly fanimal welfare organisations, it is very
small number of people. It results from insuffidienwareness of the possibility of such
donation and anxieties connected with the fornediticcompanying them. The answers
of the youngest respondents (11 - 15 years), werg imteresting. The majority of them
were aware of possibilities transferring the 1% in€ome tax for public benefit
organisations. The large number of respondentsadexliallocating the 1% tax in the
future for animal welfare organisations. Perhaps iiesult from ‘surveyor effect' but also
respondents became more aware of 1% tax donatemkshto questions asked during
research.

The results show that 1% tax donation income of Twast rose in 2008 (in
comparision with 2007) at about 20 000 PLN. It cobke partly caused by research
carried out for the Trust (people became more awéngossibility 1% tax donation to
public benefit organisations and existence of thalysed Trust). Certainly this research
influenced spreading the idea of transferring t#etax to public benefit organisations.
Vitally important to the Trust, apart from financ&upport, is aid in kind being an effect
of the education actions for young people at schobPodkarpacie region.

An extensive knowledge aboktindelekshelter is not accompanied by the knowledge
about the existence of the Trust that take carth®fshelter. Out of everyone examined
only one person listed the name of the Trust akitiosvn animal welfare organisation. It
was constituted as the most surprising resultHerauthorities of the Trust. However the
most optimistic was the assessment of the sheltarery positive relating to the
assessment of different animal shelters in Poldnddia transmissions and research
showed that the opinion about other polish anirhalters was good and very good only
in 17% of cases.

Identified in the research lack of awareness alloaitexistence of the Trust caused
taking action in the scope of his marketing comroation with the market, in the form of
showing the name and also the role in all contadtis media. Also the content and the
graphics of the posters were changed (it is thenma@dium in the actions encouraging
allocating the 1% tax to the Trust). Regarding theorance of the Trust but the
knowledge about the existence and activities okilnedelekshelter, the information from
the central place of posters was changed. Théwatd “Transfer the 1% of income tax
to Rzeszow Animal Welfare Trustias changed toTransfer 1% of income tax to
Kundelek shelter manage by on Rzeszow Animal \Wdlfaist”.

One of the very positive effect of the researchaffirmative attitude of children
towards animals and their awareness of helping kample: by transferring the 1% of
income tax that is an effect of educational actimadised by the Trust at schools). These
results constituted the effectiveness of undertakictions, the decision about continuing
them and hope for the better future in relationpadple and animals.
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In the process of conducting research in Podkagpaagjion (in Ropczyce town) the
first private cemetery for animals came into existe The findings showed that there is
an extensive relation between the declaration wfguthe cemetery and the charge of the
burial. This circumstances stopping the Trust fnaralisation the plans of building the
cemetery on the suburbs of Rzeszow.

The research conducted for the Trust was assessedery useful by chairwoman of
the Trust. Definitely it influenced on increasingndwledge about attitudes the
Podkarpacie society and enabled cognition of thaiop of inhabitants of Podkarpacie
region on the protection of animals and the leehaguaintances the organisations in
mentioned area. The research has an impact onrtst ih marketing communication
decisions, investment, plan of the future commuicaactions, educational and research
action. The chairwoman hopes that the acquaintahtiee Trust identified in frames of
the closest research will increase thanks to astiondertaking in the area of
communication. The authorities of the Trust are &¢erested in the new research aspects
such as perceiving the role of the church in shgpititudes of people towards animals as
well as getting to know the opinion about the anisteelters that became a place to stay
for animals who ‘got bored’ people. These issuesabe the objectives of the next
research, being in the process of the realisation.

KORZY SCI | IMPLIKACJE BADA N MARKETINGOWYCH
W NIEKOMERCYJNYCH ORGANIZACJACH OPIEKI NAD ZWIERZ ETAMI
NA PRZYKLADZIE RZESZOWSKIEGO STOWARZYSZENIA OCHRONY
ZWIERZ AT.
CZESC 2 - METODYKA, WYNIKI | W NIOSKI Z BADA N

Celem autoréw jest zaprezentowanie kéczyjakie uzyskyj organizacje niekomercyjne
na skutek realizacji badamarketingowych, na przykiadzie badarealizowanych przez
autoréw artykutu dla organizacji zajnaggj sk ochrory zwierzt i opieka nad zwiergtami
bezdomnymi tj. Rzeszowskiego Stowarzyszenia Ochrdwjerzat. Badania przeprowa-
dzone zostaly na przetomie 2007 i 2008 rokudd mieszkacow Podkarpacia. Wynikage
z bada korzysci dla zaradzania Stowarzyszeniem okieno na podstawie wywiadu z jego
prezesem w grudniu 2008 roku. W ramach drugiejaizaprezentowano metodybada,
ich wyniki i wnioski.



